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A Study on Internet Promotion Strategy of Localized
Cultural Products with Marketing Perspectives of

Museums

Abstract

As we have known, museums play an important role in social education and services in
the culture creative industry. The products they sale shoulder the responsibility to attract
people to visit. On the other hand, the trend of globalization makes people started to reflect
on the important of localization. Therefore, many local museums are developed recently.
Aside from increasing the revenue, products in those local museum stores can also reach the

missions including education and closer communication between visitors and local culture.

In this way, museums should think about how to get out from the narrow territorial
restriction and promote their unique culture to the public. The interactivity and
trans-community of the Internet is contributed to the culture promotion. Thus through
Internet marketing, museums can attract the new web community that is different from the
traditional museum visitors. This article compiles the related literature to figure out the
relationship between museums, culture products and Internet marketing. By using the concept
of Internet marketing 4P (Products, Price, Place, Promotion) and 4C (Consumer needs and
wants, Cost, Convenience, Communication), the possibility of localized culture products
marketing strategies in the Internet will be discussed in order to propose some practical

advices for local museums.

KEYWORDS : MUSEUM MARKETING ~ LOCALIZED CULTURE PRODUCTS ~
INTERNET MARKETING ~» PROMOTION STRATEGIES
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